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Chapter I Introduction

1.1 Theoretically analytical tool of the thesis

Aiming to analyze the features of English advertisements, the author picks 

English1advertisements which closely relate to people's daily life and rank �rst 

on the list ofcommercial advertisements as the studying material and applies 

thematic structure andthematic progression patterns as the theoretical tool of 

analysis.Now, quite a large number of linguists have studied theme and rheme, 

usingthematic structure and thematic progression patterns to conduct studies 

on detaileddiscourses，such as novels, sports news and students' theses. 

Taking thematic structureand thematic progression patterns as the analytical 

tool can help to explore how textsare developed. Halliday，a great linguist who 

has made many contributions tolinguistics, claims thematic structure as "basic 

form of the organization of the clause asmessage" (Halliday 1985:34). Each 

clause can be divided into theme part and rhemepart. The relation between 

themes and rhemes of the text can reveal how the text isconducted, which is 

known as thematic progression. Through thematic progression,coherence of 

the text can be established.

…………

1.2 Purpose of the study

Through the perspective of Systemic-Functional Grammar, 42 written texts 

ofEnglish advertisements are taken as the corpus and their thematic 

structures andthematic progression patterns are analyzed one by one. The 

author will analyze thedistribution of different themes and explore the use of 

four basic thematic progressionpatterns in this type of advertisements, trying 
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to answer three questions:(1) What are the features of the usage of different 

themes in English advertisements?(2) Which thematic progression is used most 

often and why?(3) What pragmatic effects do these four thematic progressions 

have in Englishadvertisements?In the whole thesis, these three questions will 

be answered through analyzing theparticular English advertisements. 

Halliday's(1994) theory of thematic structure and XuShenghuan's(1982) four 

basic thematic progression patterns will be adopted asanalytical framework, 

the reason of which will be explained later in Chapter 2.

…………

Chapter II Literature review

2.1 Studies on thematic structure

Theme and rheme distinction was �rstly described by V. Mathesius in 1939 

(HuZhuanglin 1994:137). In his mother tongue, Czech，he tries to analyze 

sentences fromthe perspective of communication and function and show how 

the information in asentence is expressed. Firbas translates Mathesius' 

de�nition of theme as: "[the theme]is that which is known or at least obvious in 

the given situation and from which thespeaker proceeds."(Martin 1992:434) 

Therefore, according to him, theme is the startingpoint of the message, which 

is known or given in the utterance and from which thespeaker proceeds, while 

rheme plays a role as new information, which is about what thespeaker says on 

theme and represents the very important information that the speakerwants to 

convey to the hearer. In his opinion，a clause is divided into three parts: theme

,rheme  and transition. Of course, it is obvious that Mathesius does not use 

the exactexpression of "theme" and "rheme".Though Mathesius' point of view 

has some de�ciencies, it in�uences Praguescholars greatly. One of his well-

known followers, Firbas, proposes a view to improvethe thematic theories. He 

believes that theme is one that has lower degree ofcommunicative dynamism 

29 30

31

32 33

34

35

36

37

38

39 40

41

42

43 44

45 46

47

48 49 50

5

52,53 54 55

56 57

58 59

60 61 62



Report: 报告样式范文

Page 6 of 18Report was generated on Sunday, Mar 7, 2021, 02:50 PM

157

in some certain context while rheme has higher one.Different from Mathesius 

in dividing a clause into three parts (Hu Zhuanglin et al1989)，Firbas (1992) 

merges the concept of transition into rheme and divides a clauseinto 

two.Following with their opinions, there are two groups differing from each 

other. Onegroup thinks that theme is equal to "given" while the other one, 

Systemic School,accepts 'separating approach' which disentangles the two. 

Systemic School argues thatthere are differences existing between information 

structure (given-new) and thematicstructure (theme-rheme).

…………

2.2 Studies on thematic progression patterns

In discourse analysis，a sentence is understood as a message，

conveyinginformation from the speaker to the listener. It can be separated into 

two segments:theme and rheme. Mathesius' (1976) concept of theme and 

rheme leads to a surge o�nterest in discourse analysis operated at the level of 

clause. The different choices andorders of discourse themes, the mutual 

connection and hierarchy between themes andrhemes, as well as their 

relationship to the hyperthemes of the superior discourse (suchas the 

paragraph, chapter, etc.) to the whole text or to the situation would in�uence 

theinternal structure of the text. Halliday (1985:227) subscribes to that opinion 

too，statingthat "the success of a text does not lie in the grammatical 

correctness of its individualsentences，but in the multiple relationships 

established among them". Therefore,thematic progression performs an 

important role in discourse analysis.Both scholars abroad and at home make 

great contributions to the study ofthematic structure together with thematic 

progression.

…………

Chapter III Analytical framework of the study and research design......... 20
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3.1 Analytical framework of the study........ 20
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5.1 Distribution of thematic progression patterns........44

5.2 Data analysis ........ 44
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Chapter V Analysis of thematic progression patterns

5.1 Distribution of thematic progression patterns

Before discussing the distribution of thematic progression patterns, 

anadvertisement sample will be taken as an example, which is selected from 

Michelin.Example 3:GE(T1) is building the world by providing capital, expertise 

and infrastructure for a globaleconomy(Rl). GE Capital(T2) has provided billions 

in �nancing so businesses can build and growtheir operations and consumers 
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can build their �nancial futures(R2). We(T3) build appliances,lighting, power 

systems and other products that help millions of homes, of�ces, factories and 

retailfacilities around the world work better(R3).^In this example given above, 

themes and rhemes have already been marked forconvenience. T1 refers to the 

theme of the �rst clause while R1 refers to the rheme, andso on. These three 

sentences in this piece of advertisement are all concerned about GEenterprise, 

although there is a slight difference among them. According to ZhuYongsheng 

(1985)，these themes can be seen as the same one and these clauses 

aresharing the same theme.

……………

Conclusion

This thesis is focused on the thematic structure and thematic progression 

patternsof English advertisements, aiming to �nd some features and favored 

patterns.A literature review on thematic structure，thematic progression 

patterns andEnglish advertisements is made before the detailed analysis and 

�nds that fewresearches are done on advertisements with a perspective of 

thematic organization andby a case study of one speci�c kind of 

advertisements . Therefore, the author conducts astudy on English 

advertisements by setting a theoretical framework, including theHalliday's 

theory of thematic structure and Xu Shenghuan's classi�cation of 

thematicprogression patterns. Through these methods，the research is done 

by investigating thestatistics and results are given below: English 

advertisements prefer to use simpler themes to convey' informationquickly and 

directly. Multiple themes and clauses with themes omitted are used not 

sooften and differ from each other not so much in number because of the 

uniquecharacteristics of advertisements.
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